
Assistant Brand Manager
Highly detai l -or iented & result-dr iven Assistant Brand Manager with over  5+ years of  exper ience in dr iv ing
brand growth & prof i tabi l i ty .  Sk i l led in market research ,  brand strategies & impactfu l  campaigns execut ion .
Expert ise in der iv ing act ionable customer ins ights ,  contr ibut ing to boost ing brand awareness ,  opt imiz ing
market ing budgets & achiev ing business object ives .  Pass ionate about creat ing innovat ive market ing
in it iat ives ,  being creat ive & strong in communicat ion with a Bachelor ’s  degree in Business Administrat ion .

Expert ise :  Market ing strategy p lanning ,  Customer understanding ,  Market  analys is ,  Brand & Campaign execut ion ,  Publ ic
re lat ions ,  Event p lanning ,  Socia l  media management .
Technical :  D ig i ta l  market ing (Media & Data) ,  Graphic design ( I l lustrator ,  Photoshop,  Premiere ,  Canva) ,  Microsoft  Off ice (Word ,
Excel ,  PowerPoint ,  Out look ,  Pro jects) ,  Web design & analyt ics  (LadiPage,  Wix ,  Google Analyt ics) .
Soft :  Deta i l -or ientat ion ,  Communicat ion ,  Problem-solv ing ,  T ime management ,  Presentat ion ,  Team work ing .
Language :  V ietnamese (Nat ive Prof ic iency)  & Engl ish (Profess ional  Work ing Prof ic iency with TOEIC 835+ ,  advanced in wr i tten
& verbal  communicat ion) .

KEY SKILLS

PROFESSIONAL EXPERIENCE

Assistant Brand Manager
2022 to 2024   I    UNIVERSAL VIETNAM STEEL BUILDINGS CO. LTD.     

Played a  p ivota l  ro le  in  br idg ing the gap between complex technica l  products  and customer  needs at  one of
the lead ing prov iders  of  pre-engineered stee l  bu i ld ing so lut ions g loba l ly .

Supported Market ing Manager in  developing & execut ing strategic  p lans ,  inc luding fu l l  year  & hal f -year ly  in i t iat ives ,  to
maximize brand growth & market potent ia l .
Conducted market research ,  analyzed brand performance (sa les ,  market share ,  brand health) ,  &  proposed act ionable
programs to dr ive business object ives .
Managed market ing budgets ,  t racked expenditures ,  &  ensured campaigns stayed with in a l located spending l imits .
Led in p lanning ,  &  execut ing product launches ,  &  creat ive campaigns to enhance brand awareness & customer engagement .
Col laborated with cross-funct ional  teams to ensure seamless execut ion of  market ing in i t iat ives & achieve KPIs .
Prepared regular  reports on campaign performance,  budget ut i l izat ion ,  &  market t rends to opt imize strategies & improve ROI .

Top Achievements:
Best performanced Marketer  in  2 years  work ing .
Managed a h igh-performing team ( 15  members ) ,  completed 30+ pro jects  with over  95% customer retent ion .
Establ ished a strong brand ident i ty  (new strategy ,  brand book ,  assets)  that increased brand recognit ion by 80% .
Secured the b iggest contract  through effect ive sales co l laborat ion ,  contr ibut ing to 1 /3  of  the tota l  revenue  in  2023 .
Developed effect ive media & soc ia l  p lans that increased website t raff ic  by 50% ,  boosted  convers ion rate by 25% ,  &  average
t ime on s i te by 2 minutes  through targeted market ing campaigns .
Successful ly  gained over  283% impressions  on the new product launch campaigns in  1  week ,  &  increased 10% tota l  revenue .

Marketing Executive & Assistant to Global CMO
2020 to 2021   I    CENTER OF EXCELLENCE AT VINGROUP   I    VINFAST & VINBUS
A wor ld-c lass automotive brand with in V ietnam which is  a iming for  a r ich product portfo l io  as wel l  as a
sustainable ,  convenient and exc it ing future .

Col laborated with the wor ld-renowned creat ive agencies to develop & execute g lobal  h igh market ing strategies for  V inFast &
VinBus ,  ass ist ing the CMO in del iver ing key brand messages to a g lobal  audience .
Led a successful  launch of  the Global  TVC for  V inFast ’s  future e lectr ic  vehic les era -  broadcasted on CNN US channel .
Worked with top Vietnamese agencies to del iver  the VinFast website & other  d ig i ta l  market ing in i t iat ives .
P ioneered the use of  AR/VR technology in V inFast 's  physica l  stores (V in3S) ,  launching over  65+ stores in 2021 .
Engaged with government to secure sponsorships in sports tournaments & envi ronmental  campaigns .

Top Achievements:
Earned over  400K+ buzzes  &  90K+ d iscussions  on socia l  media within 2 days  about the Global  TVC.
Set a record with near ly  4K pre-orders  of  VFe34 in  the f i rst  12  hours .

Marketing Executive 
2019 to 2020   I    THE CATINAT

A loca l  brand which is  on the i r  way to  reach out  new aspect  of  aesthet ic ism.  

Oversaw market ing campaigns ,  conducted market  research ,  ach ieve 100% target  aud ience reach in  December ,  2019  &  dr ive
susta ined sa les  growth .

NGUYEN TRUONG THANH TAM

EDUCATION

Bachelor of   Business Administration -  GPA: 3.7/4.0
2017 to 2021   I    INTERNATIONAL UNIVERSITY -  VNU HO CHI MINH CITY
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